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Shts & M etri Cs Ad Solutions

Our networks garner an
Households enjoy our average total of
programming monthly

~

Settop Network " SO you can
Borre Settop boxes Options choose where to target
your consumer
@
O

. Potential universe More than
Universe i

» " Validated with Nielsen data 2025- Jan to Dec avg HHLDS Liberty.| Validated with Harvest data 2025 | Other data validated with internal sources
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Subscriber’s
Profile

60% Women & 43% of subscribers are
40% Men under the age of 55

Subscribers are loyal to Liberty

76% claimed to have watched in the past week

78% of subscribers are 53% live outside of 4 in 10 give TV their full attention

middle class and up the Metro area 0 7 F
(35% A/B, earning more than $75K a year) 35% surf the web while WatChmg

Source: IPSOS Poppy- July to December 2025 Wave . P18+ Liberty Cable Subscriber Ipsos
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Look for

College Graduated
& expect quality

They are homeowners

. 67% completed a college degree
0

89% care more about quality than price S GlolEE e IOEETY

when shopping 50% associate or bachelor’s

83% live in a house 17% Post graduate studies

T

rd

/ 25% has done online shopping in Have families of 2 or more

the past month

While two person households
represent 38%, 4 person houses
stand out with an affinity index of 129.

They shop online more frequently than
average with an affinity index of 158

|ps°s Source: IPSOS Poppy- July to December 2025 Wave . P18+ Liberty Cable Sub: c:i'




We measure

our views

1. The information comes directly from

what our subscribers are watching

Detailed

2. The data is extracted minute by minute,

24 hours a day, 7 days a week

Reliable

3. Only counts when the viewer’s set-top

box is on and reports activity (like

volume, changing channels, etc.)

HA

We are the only medium with precise audience data
that comes directly from the set-top boxes

POWERED BY% TIVO HA;@ TOP NETWORK & PROGRAM RANKING

JANUARY VIEWERSHIP REVIEW CHNEWS CENTRAL
Liberty Ad Solutions insertion networks hit (¥a)

m views in January 2026

TOP CATEGORY el % 3.1MM

views
CNN News
Room

VIEWERSHIP & NETWORK RANKING BY DAYPART

EARLY MORNING DAYTIME PRIMETIME
(12AM-6aM) (6AM-5PM) (5PM-12AM)

10% 42% _48%

(& Liberty

https://conta.cc/4agAltl Ad SQlutionS




Q1 2026 :Brand & CarDealers

Competitive Snapshot

The Cars category totalled over 7,000 spots

(S Liberty
Ad Selutions

4,123 spots in Q1

in Q1 2026

Average Monthly Spots

FCA Caribbean

220 2
2 Car Dealers

Total
Spots
1,542
1,272
690
189
180
250

sov

37%
31%
17%
5%
4%
6%

2,949 spots in Q1

Garage Isla Verde
Mayaguez Ford
Lexus de San Juan
Hyundai Mayaguez

Triangle Dealers

HYLNDA! Garage Isla Verde @

Source: AdEz Jan to March 2026

Total
Spots

918
256
724
440
200
239

87

85

sov

31%
9%
25%
15%
7%
8%
3%

3%




AUD

FX
FREEFORM
HISTORY EN ESPANOL
FXX
ESPN
TNT
AMC
NBC UNIVERSO
CNN EN ESPANOL
AZ MUNDO
TBS
E!
ESPN DEPORTES
ESPN2
CNN
TRUTV
USA NETWORK
SYFY
FOX DEPORTES
CARTOON NETWORK
ATRES
THE WEATHER...
HALLMARK CHANNEL

TLC
LIFETIME
DISCOVERY CHANNEL
M Movies M Series
- \ Sports M News AE
® O Gl ® © © 0 0 0O Lifestyles Family/Kids [
A Entertainment/Special Events Educational
® @ 0 . . ® @ ®© © © & @ M Cooking Documentaries @
O OO D 0 00 0 0

Source: Nielsen Arianna AUD Liberty Insertion networks- P25-44 May 2025- April 2026




DIGITAL SPECTRUM

Our Digital Spectrum offer, based on Connected TV/IPTV, delivers real, measurable
views at a competitive market cost. It combines the reach and prestige of television
with the efficiency and precision of digital advertising.

Targeted Networks: a =

| Demographic — P 30-45
200’ OOO ACCURATE & RE%EVANT

V’EWS The information comes directly from what our subscribers are watching

DETAILED

The data is extracted minute by minute, 24 hours a day, 7 days a week POWEREDBY # | TiIiVDO

RELIABLE —
Only counts when the viewer’s set-top box is on and reports activity (like HAR m‘

volume, changing channels, etc.)

Offer valid only for incremental budgets versus prior-year purchases. Six (6) consecutive months required unless a shorter plan (under three consecutive months) is approved due to valid business needs. Limited availability. :10s and :20s not accepted. Scheduling subject to inventory availability. Net i agency ission not i




DIGITAL SPECTRUM

Our Digital Spectrum offer, based on Connected TV/IPTV, delivers real, measurable
views at a competitive market cost. It combines the reach and prestige of television
with the efficiency and precision of digital advertising.

Frequency Top 20 Offers: “a M
2 50,00 0 | ACCURATE & RELEVANT

The information comes directly from what our subscribers are watching

VIEWS DETAILED

The data is extracted minute by minute, 24 hours a day, 7 days a week

POWEREDBY # | TiVO
RELIABLE e
Only counts when the viewer’s set-top box is on and reports activity (like HAR m‘

volume, changing channels, etc.)

Offer valid only for incremental budgets versus prior-year purchases. Six (6) consecutive months required unless a shorter plan (under three consecutive months) is approved due to valid business needs. Limited availability. :10s and :20s not accepted. Scheduling subject to inventory availability. Net i agency ission not incl




Monthly Buy:
Impressions Reports VST

Network

CNN
ANTENA 3
FX
CARACOL
UNIVERSO
MSNBC
CNNE
HALLMARK

HGTV
HISTORY ESP

5p-12a
37,623
43 411
40,678
9,543
28,788
14,154
23101
27 271

15,653
16,772

6a-5p
34,778
14,756
24 659
5,388
16,795
15,281

15,035
15,689

9.925
8,843

x - IMPRESSIONS BREAKDOWN

: :..,:, ou will receive detailed report showing the delivery and consumption o
14,485 You will detailed h he del d f
15,122 73.289 your impressions by netwoks and time slot (daypart)
13,788 _
2 672 47.60: DISTRIBUTION CONTROL

= You may request an impressions distribution by time block. A maximum
19,282 yrea P Y

cap of 40% applies to any time slot (daypart). *Subject to inventory availability"

3.464
7,868
8,807
4 960

7003 | @ Libefl’y

Ad Selutions




Offer valid only for increl

(= Liberty

Ad Solutions

This package can reach an estimated

clLiTe ReACH

Unmatched Year-Round Visibility: All-Day Retail Frequency Package

Annual/Monthly : $5,000 | 300 Monthly spots

Pick 10 networks

40% Prime (5p-12a) | 50% Daytime (6a-5p) | 10% Overnight (12a-6a)

mental budgets versus prior-year purchases. Six (6) consecutive months required unless a shorter plan (under three consecu

~,

4 — N\ 4 — N 4 -—

Tier | Tler 2 Tler 3
Choose 4 networks Choose 3 networks Choose 3 networks
QO o« @FX| @ w wowm % A9
ot D PORTES ,(‘ m tbs Hreffuand 4BGOLF  animai panet !‘&%ﬂ
%ﬂj BMSNBC - €[] E3verorTEs ][]

- E Eg 5};:-0\!.9 tru® H

Acry oW m Creeform TUDN 24 iAo
Vi3 L TLe Trvlk pE
UNIVERSO I -y e o -

. J \_ VA )

tive months) is approved due to valid business needs. Limited availability. :10s or 20s not accepted. Scheduling subject to inventory availability. Net i agency

360K monthly views.

*Harvest YTD 2025
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ANY QUESTIONS OR MORE
INFORMATION CONTACT YOUR SALES
EXECUTIVE



